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HBFF Infotainment-at-a-Glance
INFOTAINMENT 2011

FRIDAY, OCTOBER 28, 2011:

10 – 11 a.m.: ARMED & DANGEROUS: HOW TO NAVIGATE FILM FESTIVALS, MARKETS & TRADE CONFERENCES
Film festivals, markets and trade conferences are where many content producers make deals to finance, license and distribute their projects.  Many people attend them but most don’t know how to navigate them and leverage the opportunities available.  This panel will discuss how to attend a film festival, market or trade conference and navigate them with an arsenal of tools and strategies so you leave with your hands full of deals, potential and future business and contacts.    

11:15am - 12:30 p.m.: FROM FINANCE TO DISTRIBUTION: INTERNET MARKETING AND SOCIAL MEDIA FOR THE FILMMAKER
Sponsored by RIP Media 
One of the most important hats you’re going to wear as a filmmaker is that of “social media marketer and distributor.”  Maury Rogow, President of RIP Media, will lead a presentation and panel that will show you how to harness the power of social networking and utilize a variety of social media tools and strategies to finance, market and distribute your film.

12:45 – 2 p.m.: COMMON FIRST DRAFT PROBLEMS FOR MOVIES, TV PILOTS & WEB SERIES
Sponsored by the Writers Boot Camp
In this informative and enlightening workshop, Writers Boot Camp Founder Jeffrey Gordon will identify the common mistakes writers of all experience levels make on early drafts, and explain the need for at least 10 specific drafts on your script prior to its submission to industry friends and contacts.  By definition, first drafts are just a start.  They lack the explicit "audience experience" and cultivated seamlessness expected in a viable script.  Yet too often, motivated by the drive for approval and the desire for feedback, a writer will send out a script too soon.  Join Jeffrey and learn how to avoid the common mistakes that populate early drafts, and insight into the Tools and process that can help turn your projects into industry-relevant scripts.



2:15 - 3:15 p.m.: DEVELOPING AND DELIVERING CONTENT ACROSS MULTIPLE PLATFORMS
To attract and engage an audience in the global marketplace, you must do more than just produce content for one medium, you have to develop and deliver content when the audience wants it, where the customer wants it, and in the format the customer wants it.  During this session you will learn how to strategically produce innovative films and other specialty entertainment (such as web series) to audiences simultaneously across multiple digital and traditional platforms.

3:30 - 5pm: TBA


SATURDAY, OCTOBER 29, 2011:

10 - 11:30 a.m.: FINDING MONEY TO MAKE YOUR FILM IN A CHALLENGING ECONOMY
Just because we’re in a recession doesn’t mean you can’t get your film made.  You can!  Money is still out there and films are being financed through these tough economic times.  You will learn what tools you need to successfully navigate your way through the financing back lot and attract investors to your project; and how to access a variety of capital markets and financing sources -- from wealthy individuals and venture capital groups to non-profit organizations.

11:45 - 1:15 p.m.: MEET THE POWER BROKERS
An up-close-and-personal discussion with some of Hollywood’s high-powered executives - attorneys, agents, executives and big name producers who have made a name for themselves in the industry.

1:30 - 2:30 p.m.: THE NUTS AND BOLTS OF PUTTING TOGETHER A FILM BUSINESS PLAN
Sponsored by inHollywood
Taking your film project from concept to release can be a daunting step in today’s competitive landscape.  Join Jeff Shelton, Product Manager of inHollywood, and Jim Lukowitsch, Product Manager of Baseline Intelligence as they discuss the tools available to handle every step of the process from putting a film business plan together for investors to sourcing production resources.  This includes selecting comparable films similar to your budget level or genre, gathering information needed to create a film business plan, and the particular elements of that plan that suit your film.  

2:45 - 3:45 p.m.: ANOTHER WORLD OF ENTERTAINMENT: SCI-FI, FANTASY, ANIMATION & GRAPHIC NOVELS
Do you wanna learn how to create, market and distribute sci-fi, fantasy, animation and graphic novel content to both core fans and mainstream?  This panel of industry heavyweights will share with you how to break into the game.

4-5pm: TBA

SUNDAY, OCTOBER 30, 2011:

11 - 12:15 p.m.: STRATEGIC PRODUCING
A strategic producer has to be able to execute a variety of options as the pieces are constantly moving.  If Plan A doesn’t work, what’s your Plan B, C?  What are you doing to move your project along on multiple fronts simultaneously? Which presentation materials should you be using to supplement your pitch – Business Plans, Marketing/Pitch Packets, Sizzle Reels, and so on?  A panel of thrifty strategic producers share all in this topical and real-life discussion.


12:30 – 3 p.m.: PITCH PANEL
[bookmark: _GoBack]No one will read your screenplay unless you have a great pitch.  In short, you've got to make your case that your story is worth investing in.  And you have about thirty seconds.  If you master the skill of pitching, you’ll increase your chances of getting your screenplay read and ultimately, sold.  This session features a panel of seasoned writers, producers and executives who discuss how to craft a compelling pitch in 30-60 seconds, what techniques you can use to be “good in the room,” how to excite and entice your listener in order to get them to want to read your script, and more.  Then, at the end of the session, attendees will have the opportunity to do a practice pitch and get feedback from the panel on how to make that pitch sellable.  
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